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Research in 2019 found that 
22% of UK workers said they 
would be unable to survive 
fi nancially for more than a 
month if their income stopped9. 
Unfortunately, for many in 
2020, this scenario will have 
become a reality. 
The pandemic has proved the ultimate stress 
test on many people’s fi nances, showing 
how fragile their fi nancial situation really is.  

Improving your 
fi nancial resilience  
Now could be an excellent time to review 
your situation and plan for the unexpected 
to boost your fi nancial resilience. Review 
your income and outgoings, particularly 
if your circumstances have changed, and 
clear any expensive debt as a priority. 
Some people will have found themselves 
in a fortunate position of being able to 
save more, due to reduced outgoings, 
so put these savings to good use. 

If you’re nearing the end of your current 
mortgage deal or are on your lender’s 

Standard Variable Rate (SVR), the current 
low-rate environment could make it 
the perfect time for you to get a more 
competitive deal. 

Similarly, a review of your protection 
needs will tell you if your current policies 
still provide you with a robust safety net. 
For you and your family, protection 
policies such as income protection, critical 
illness cover and life insurance should 
be considered. Even if you have existing 
policies, these may have been taken out 
years ago when your situation was very 
different and there is a risk that you may 
now be underinsured or paying too much 
for cover that isn’t suitable. 

Financial advice is more 
important than ever 
If you think your plans may have 
been affected by changes to your 
circumstances, or you have any other 
concerns, please contact us. Our 
professional advisers are here to assess 
your needs and fi nd the most suitable 
mortgage or protection product for 
your own individual situation.  
9Royal London, 2019

YOUR COFFEE 
– OR YOUR LIFE?
The average UK family 
spends nearly as much on 
our favourite breaktime 
beverages as they would on 
protecting their family should 
the worst happen. 
According to the ONS Family Spending 
survey 2018-1910, households spend an 
average of £6.50 per month on coffee 
and tea. In comparison, life insurance 
to protect your loved ones could cost as 
little as £5 per month (premiums do vary 
based on your circumstances and the 
level of cover required). With enough 
disposable income to spend £5.40 a 
week on takeaways and £8 on drinks 
out, it’s clear that the average household 
could afford to take out life cover.

More affordable 
than you’d think
Nobody likes to think about the worst 
happening to them, and it’s all too easy 
to push these kinds of things to the back 
of our minds as life gets busy. However, 
if the coronavirus crisis has taught 
us anything, it’s that the unexpected 
can happen at any time. So, putting 
your mind at rest for as little as £5 per 
month may be the best move you could 
possibly make. 

Finding the right cover for you
Of course, life insurance premiums vary 
according to a wide variety of factors, 
including your age, health and dietary 
habits. That’s why we’re here – to help 
you fi nd the most affordable cover, so 
you know your family will be looked 
after when you’re no longer here. 
10ONS, 2020

GETTING FINANCIALLY FIT 
FOR THE NEW NORM
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It is important to take professional advice before making any decision relating to your personal finances. Information within 
this document is based on our current understanding and can be subject to change without notice and the accuracy and 
completeness of the information cannot be guaranteed. It does not provide individual tailored investment advice and is for 
guidance only. Some rules may vary in different parts of the UK.

RISE IN PROTECTION  
COLD CALLS – BEWARE
There have been reports of 
a rise in cold calls offering 
alternative protection 
policies, with telesales 
companies appearing 
to take advantage of an 
increased awareness of 
the importance of life and 
health protection due to  
the pandemic. 

Cold callers have been trying to take 
advantage of consumers by telling them,  
for instance, that they work with all the 
major life insurance providers and are 
ringing to review their current policy. 
The cold caller is then reported to talk 
about recent changes, including in life 
expectancy, which means they can 
save you money. This leads them on to 
offering you a cheaper policy.  

As we all know, cheapest is not always 
the best. Before making any changes to 
your protection policies, contact us.

IS YOUR PAYMENT 
HOLIDAY COMING TO 
AN END?
If you took out a payment 
holiday on a loan, credit card 
or mortgage because your 
income has been affected 
by the pandemic, you should 
be thinking about how to 
manage your finances when 
the payment holiday comes to 
an end.
Deadline of 31 October 
If you already have a payment holiday 
arranged, you can apply to extend  
this for another three months,  
provided you apply before 31 October. 
If you have already had six months of 
payment holidays, your lender may 
suggest more suitable alternatives  
to a further payment holiday. If you have 
been making payments but are concerned 
about struggling over the next few months, 
31 October is also the deadline to apply 
for a new payment holiday.

Consider other options   
The payments missed during a payment 
holiday will be added to your outstanding 
balance, together with interest. This means 
that your monthly payments will be higher 
than before, so a further payment holiday 
may not be the best option. For overdrafts 
or credit card debts, you could consider a 
balance transfer, to move your debt onto a 
zero percent credit card deal, or perhaps 
onto a loan.  

Tailored support for  
mortgage holders   
The Financial Conduct Authority (FCA) 
has introduced new rules for mortgages, 
which means your lender should consider 
a range of support options, such as 
extending the mortgage term or allowing 
reduced payments. Get in touch to discuss 
your options.

COLD CALLERS HAVE  
BEEN TRYING TO 

TAKE ADVANTAGE OF 
CONSUMERS

Important Information: We have updated our Privacy Policy to better explain how we keep and use your 
information to profile groups based on factors like interests, age, location and more, so we can better 
understand our customers, to adapt and improve our products and services. To find out more, please read 
our Privacy Policy online. 


